
ANNUAL
REPORT

2025

www.iter-romanum.eu

Technical Office



C
O
N
T
E
N
T
S

02 Meetings

03 Object of the Season
Articles

04 International
Museum Day

European
Archaeology Days

05

06 Promotional Leaflet

07 Creative Europe
Project

08 Christmas Campaign

09 Website and Social
Media 

11 Presentations and
Visibility



MEETINGS
There were hold some on-line meetings along the year for coordination
between members. 

8th January
20th May
25th July
15th October
19th December

GENERAL ASSEMBLY
Iter Romanum held its General Assembly at the end of April (29th) in
Paris. During the meeting, the 2024 accounts were approved and
progress was made in coordinating the 2025 work plan, reaffirming the
association’s commitment to strengthening and expanding the cultural
outreach of the network.
In addition, contacts were established with representatives and
collaborators of a potential new partner, the Via Domitia, the first Roman
road built in Gaul, located in the south of France.

This initial exchange opens up
new opportunities for
collaboration aimed at
broadening the project’s
territorial and historical scope.
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OBJECT OF THE SEASON ARTICLES
In 2025, three “Object of the
Season” articles have been
published.

In the first quarter, the article was
dedicated to the mansiones and
mutationes.

At the end of June, a second
article was published. This time, it
was dedicated to the “Itineraries.”
The itinerarium was a Roman
document that listed routes,
stopping points, and distances
between places along the roads.

The final edition of the year was
dedicated, on this occasion, to
Roman mosaics.
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https://iter-romanum.eu/the-object-of-the-season-v-mansiones-and-mutationes/
https://iter-romanum.eu/the-object-of-the-season-v-mansiones-and-mutationes/
https://iter-romanum.eu/the-object-of-the-season-v-mansiones-and-mutationes/
https://iter-romanum.eu/the-object-of-the-season-v-mansiones-and-mutationes/
https://iter-romanum.eu/the-object-of-the-season-vi/
https://iter-romanum.eu/the-object-of-the-season-vii-roman-mosaics/


INTERNATIONAL MUSEUM DAY 

On the occasion of International
Museum Day (18th May), was
designed a program that brough  
together activities organized by
the partners for all types of
audiences.
In this edition, the motto chosen
by ICOM is “The future of
museums in constantly changing
communities,” 

It was published at the Iter
Romanum website and was made
known through the association’s
social networks. 

inviting us to rethink the role of
museums as dynamic, inclusive
spaces and agents of social
transformation in a rapidly
changing world.
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EUROPEAN ARCHAEOLOGY DAYS 

During the month of June, within the framework of the Iter Romanum
project, we took part in the European Archaeology Days, an initiative
promoted since 2010 by the French Ministry of Culture and held at the
European level since 2019, currently with the participation of 32 countries.
From June 13 to 15, these events were held in Alésia, Ruta Vía de la Plata,
and Aquileia, where activities were organized for all audiences. 
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PROMOTIONAL LEAFLET
The Network’s new presentation brochure has been designed to
centralize information regarding the itinerary’s thematic focus and
current membership. The resource includes a dedicated section
outlining the accession process for new members. This material has
been produced in a dual format (print and digital) to serve as a formal
introduction for potential collaborating entities and strategic partners.
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https://iter-romanum.eu/wp-content/uploads/2026/01/iter_romanum_digital.pdf


Project Development and 2025 Call for Proposals

Design work began in late 2024 for a European programme aimed at the
2025 Call for Proposals. The initiative was built upon the following core
pillars:

Safeguarding, developing, and promoting European cultural and
linguistic diversity and heritage.
Enhancing the competitiveness and economic potential of the
cultural and creative sectors.

The submission, titled "Roman Interrail Experience: A new digital
interactive concept to re-discover the EU’s shared Roman heritage," was
led by the Municipality of Braga. The consortium also included
Fondazione Aquileia, Zavod Za Zastitu Somenika Kulture Sremska
Mitrovica, and Ruta Vía de la Plata.

Results and Outlook 
The project was officially approved, achieving a high score of 84 points—
well above the qualifying threshold of 70. However, due to the exceptional
volume of high-quality proposals and budget constraints for this cycle,
funding was not granted in this instance. 

Given the project's strong evaluation, the partnership has committed to
resubmitting the proposal in the next call.

CREATIVE EUROPE PROJECT 
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CHRISTMAS CAMPAIGN 

A Christmas card was designed and created. It was then sent to
stakeholders in the association. It was also published on the website and in
the Iter Romanum social networks. 
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WEBSITE AND SOCIAL MEDIA

United States
22.9%

Spain
20%

China
16.5%

Portugal
11.5%

France
8.2%

Singapore
6.9%

Italy
6%

Belgium
2.4%

Netherlands
2.1%

United Kingdom
1.9%
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WEBSITE AND SOCIAL MEDIA

4 1 0  F o l l o w e r s

S p a i n  3 3 , 9 %  -  P o r t u g a l  2 6 , 8 %  -  I t a l y  1 1 , 5 %  -
S e r b i a  9 %  -  F r a n c i a  5 , 6  %

3 7 0  F o l l o w e r s

S p a i n  6 6 , 3 %  -  P o r t u g a l  7 , 3 %  -  I t a l y  4 , 9 %  -
F r a n c i a  3 , 8  %  -  S e r b i a  1 , 6 %
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PRESENTATIONS AND VISIBILITY

Festival dei Cammini di Aquileia (“Festival of the Paths” of Aquileia) 
4-6 April 2025
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